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REQUEST FOR PROPOSAL (RFP) 
 

 

Selection of Advertising Agency for allotment of  

Advertisement Space rights on City Bus 
Stops of Western Odisha Urban Transport 

Services Limited (WOUTSL) 
 in Sambalpur, Bargarh and Jharsuguda 

Urban Cluster  
 
 

April,2023 
 

 

WESTERN ODISHA URBAN TRANSPORT SERVICE LIMITED 
Regd. Office: Plot No.214,Ring Road, SMC Complex, Durgapali  

(Near NH-53) , Sambalpur, Odisha-768006
E-mail Id: woutslsbp@gmail.com/sambalpurm.hud@nic.in 

CIN:U60221OR2013PLC017182 





 

DISCLAIMER  
 
 
Western Odisha Urban Transport Services Limited (WOUTSL) expresses its desire to engage an 
Advertisement organization/agency for allotment of advertisement rights in city bus stops of 
WOUTSL on such terms and conditions as set forth in this RFP or that may subsequently be 
provided to bidder(s) in documentary form by or on behalf of the Regulator. Western Odisha 
Urban Transport Services Limited (WOUTSL), individually or collectively for the purpose of this 

 
 
It is hereby clarified that this RFP is not an agreement and the purpose of this RFP is to provide 
the bidder(s) with information to assist them in the formulation of their proposals. Bidders should 
carefully examine and analyse the RFP and to carry out its own investigation with respect to all 
matters related to the RFP , seek professional advice on technical, financial, legal, and regulatory 
and taxation matters and satisfy itself of consequences of entering into any agreement and / or 
arrangement relating to the RFP . The Regulator makes no representation or warranty and shall 
incur no liability under any law as to the accuracy, reliability or completeness of the information 
contained in the RFP. 
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